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H LOI MO PAU

+ Content marketing khong phai la khai niém moi nhung theo thoi gian, n6 khéng ngimg phat trién va
bién d6i, dac biét trong b6i canh cong nghé sé giao hoa cung nhirng phuong thic truyén théng, online
xen ké offline. Theo nghién ctru mdi nhat ctia Phan vién Content Marketing Thé gioi, 67% doanh nghiép
dang gidm ngan sach quang cao dé lam marketing bang cac ndi dung c6 lién quan dén thuong hiéu.
Trong do6. 69% doanh nghiép mong mudn dau tu manh hon cho san xudt va lan truyén ndi dung
thuong hiéu trong nam 2014. Tuy nhién, 52% chua c6 thong diép va muc tiéu tiép thi ro rang, chua biét
cach xay dung nhimg ngi dung hay. thiéu kién thirc chuyén sau vé Digital Marketing va khong c6 mang
lu6i website dai ching dé phan phai thong tin vira kién tao.

« Nam bat xu huéng va thuc trang do, tai Viét Nam, Admicro t6 chirc Hoi thao Content Marketing “Khi
Click va Brick song hanh” danh cho cac CEO. marketers chuyén nghiép va cac don vi bao chi truyén
thong nham tao mai truong dé cac bén cung giao luu, chia sé cau chuyén thuong hiéu, cap nhat kién
thirc Digital Marketing n6i chung va Content Marketing noéi riéng.

« Vatrong dip gap go hoi thao nay, Admicro danh tang cac khach moi quyén “Cadm nang Marketing” 1a hoi
tu nhing chia sé, kinh nghiém lam Content marketing ma Admicro duc két ciing nhu thu thap tir nhimg
ngudn co6 gia tri.



01. TONG QUAN VE
CONTENT MARKETING




B DAU MOC LICH SU

4200 nam trudéc
cdng nguyén

Dau hiéu dau tién cia xuat ban
€6 ndi dung duogc tim thay trén
tuong vé hang dong

Ban vé dang chu y “6 cach 1 ngon
gido giup thoat khai lon rimg”

¥ 1996

*’K Placeware, 1 phong thi
nghiém ddc lap cta Xerox
PLACEWARE" PARC bat dau gi6i thiéu dich
Wes CONFERENCING vy g0 Iuru trure tuyén (web
conferencing)
bay la mét trong nhirng cong ty
di dau trong linh vyc nay voi
nhing khach hang lén dau tién
nhu Hewlett-Packard, Intel, Sun
Microsystems, va PBS.

2001

cum tir “CONTENT MARKETING” ra doi
Pau tu cho ndi dung theo yéu cdu (custom content)
|én toi 20 ti USD va cum tur “Content marketing” bat

dau dugc sirdung, khéi nguén tir (6ng ty Penton
Custom Media tai Cleveland, Ohio.

1900

Michelin phat hanh “The Michelin
guides”

.,ﬂkéf‘ quén sach vai hon 400 trang hycng dan
(—#l lai xe cach bao quan xe hoi, du lich va an
¢ trong khi di chuyén. Sau khi phat 35,000
ban in mién phi, Michelin bat dau ban
“The Michelin guides” kiém lgi nhuan.

1930s

P&G md& dau budc dot pha véi quang cao
kich trén radio

P&G md dau cho trao luu quang cao kich
(soap opera) cho san phdm xa phong Duz &
Oxydol trén radio va day ciing la xuat phat
diém cho cum tir “soap opera” thong dung
hién nay.
5C N OBIRECOM
2008

nam thuong hiéu Ién bat dau lam content
P&G ra mat website voi ndi dung chuyén biét

danh cho cac c6 gai tudi teen: BeingGirl.com,
website vai ndi dung chuyén biét dugc danh
gia la hiéu qua gdp 4 lan quang cdo truyén
thong (Forrester).

American Express di dau vai viéc xay dung
OPEN Forum cho khach hang, téc do tang
trudng 23x trong 2 nam.

2011-
bung né CONTENT MARKETING

Tap chi danh cho Giam ddc tiép thi ndi dung (Chief content officer) ra doi vdi ban in va ban online.
25% kinh phi danh cho content marketing, 88% doanh nghiép cé sur dung content marketing (CMI).



B DINH NGHIA CONTENT MARKETING

Content marketing “la hinh thic marketing khéi tao va phat tan noi dung hiru ich, lién quan tryc ti€p dén khach
hang muc tiéu nham muc dich gay chu ¥, tao tuong tac va xay dung méi quan hé lau dai véi khach hang - dem lai

lgi nhuan cho c6ng ty”.
Cac loai hinh content marketing (ti I1é dung):

BaiviEL baiPR |

Mangxahoi @
Videos

Webcasts

Microsites

Mobile content

Checklist content marketing TOT

v Nguyén mau va doc dao

v’ Hdap dan va c6 tinh chia sé

v/ Nhédm dung d6i tugng vai do chinh xac cao
v/ Chuyén sau & y nghia

v (6 thé giam sat & quan li

v/ Mién I6i chinh ta

15 loai content gay tiéng vang

mang tinh giai tri nhung ndi dung thi rat gido duc

goi nhac nhd cudc séng ngan ngui

dan dat ta vao 1 cudc phiéu luu

nhdc nhé udéc mo nao ciing c6 thé thanh hién thuc

ké 1 cau chuyén &—\
/.

khién ta hoan toan bat ngo

tiét 16 mot bi mat

M cho ta cam xtc hanh phuc

khién ta roi nudc mat

@0 \—-/ E v6i nhimg tinh huéng kho doan

thach d6 durc tin clia ching ta

day chuing ta gia tri vé ban nga con nguoi

gitip ta xac nhan mot nhan dinh 1a dang dén

dong vién chung ta khéng bao gid tirbo

day ta nhimg géc nhin méi vé nhimng diéu thuong nhat



B HIEU QUA CUA CONTENT MARKETING

Tao dung traffic

70% khach hang muén biét dén cong ty qua bai viét hon Ia quang cao

39% khach hang dén tir ngudn tim kiém tu nhién

Khach hang tir tim kiém tu nhién c6 ti 16 mua hang la 14.6%. trong khi d6 khach hang tir ngudén quang cao chi c6
1.7%

* Thirc an ciia cac cong cu tim kiém la néi dung chat luong

Tac dong dén khach hang

Ngi dung hap dan la top 3 Ii do khach hang theo d6i nhan hang trén cac mang xa hoi

58% khach hang tin tuéng vao ni dung bién soan (editorial content)

Khach hang phu thudc vao ndi dung tin cay dé quyét dinh mua hang cao gap 5 1an so véi 5 nam trudc day.

Xay dung thuong hiéu trung thanh

68% khach hang thira nhan sé doc ndi dung xudt phat tir thuong hiéu ho quan tam

70% khach hang noi rang content marketing tao cho ho cam giac gan gai voi thuong hiéu

78% tin tudng rang cong ty cung cdp ndi dung t6t [a nhing cong ty co thién hudng xay dung méi quan hé vai
khach hang




02. XAY DUNG CHIEN LUQC

CONTENT



M LEN KE HOACH CHO CONTENT MARKETING

Cac budc xay dung ké hoach content cho thuong hiéu

1. Pat muc tiéu cho thuong hiéu

Pat ra nhimg muc tiéu ro rang va c6 thé do kiém. Muc tiéu nay phai la thudc do danh gia content marketing lam dugc
gi cho thuong hiéu. Sau khi dat muc tiéu, hay kiém tra lai xem muc tiéu cta ban co:

o (y thé * Ppo kiém dugc e Thuc tién * Phu hgp voi muc tiéu thuong hiéu  « (6 gioi han vé thoi gian

2. Nhan dinh va hiéu khach hang muc tiéu
Content marketing sé khong hiéu qua néu khong hudng dén khach hang muc tiéu va néu khong thuc sur hiéu khach
hang muc tiéu mudn nghe gi, quan tam dén diéu gi, content ctia ban sé giéng nhu nhimg truyén thong doanh nghiép
khé khan.
 Hay nghi xa hon la khach hang muc tiéu: Dé xay dung mot content hiéu qua, doanh nghiép can nam dugc ai
1a nguoi anh hudng dén quyét dinh ctia ho. ngudi ho sé hoi v kién va nhimg nguoi ndi ti€éng c6 ti€ng noi anh
hudng dén ho...
* Kién thiét nhimg con ngudi that cho timg nhom déi tuwong: Dé kién thiét 1 khach hang that, doanh nghiép
phai hiéu dugc nhan khdu hoc ctia ho (demographics). phong cach séng, sé thich, thoi quen mua hang, thoi quen
st dung truyén thong, hanh vi mua sém...

3. Xay dung ké hoach cho content
» Xem xét va can nhac cac loai hinh content dang c6 va sé c6 thé sirdung
* Nghién ctru xem déi thu dang di content nhu thé nao
e Lén lich xay dung va lén bai cu thé

4. Lua chon loai hinh content va phat trién content
e Lya chon cac loai hinh truyén tai phu hgp. c6 kha nang bé trg cho nhau va xay dung ngi dung phu hgp cho tung
loai hinh
* Trung binh, 1 doanh nghiép dung 8 hinh thirc dé truyén tai content (Content marketing Institute, 2012)

5. Kiém tra va phan tich tinh hinh hiéu qua ctia content
 Luon luon do kiém va phan tich két qua cta cac loai hinh content va cap nhat dé dat dugc hiéu qua cao nhét.



B TAC DONG CONTENT MARKETING DEN QUA TRINH MUA HANG (1)

TAC DONG CUA NGUON THONG TIN PEN QUYET PINH MUA HANG
Thong tin dén tir cac nguén khac nhau, cé6 tac dong khac nhau dén quyét dinh mua hang:

Mang xa hoi

Pdnh gia tur khach hang
Quang cao online

banh gia tur chuyén gia
Truyén miéng

Website nhan hang

Quang cao TV

Branded content: N¢i dung thudc vé
thuong hiéu (owned content). do
thuong hiéu san xudt (n6i dung web-
sites; videos, infographics...).

owned
content

CAC HINH THUC CONTENT

Expert content: Noi dung ki€ém dugc
tur bén thurba uy tin (danh gia tur
chuyén gia; posts tur influencers;
sponsored content, bai PR).

™)

54%

52%

46%

45%

44%

40%

User content: NOi dung dugc khach
hang xay dung, danh gia va chia sé
(facebook posts, comments, share).



B TAC DONG CONTENT MARKETING DEN QUA TRINH MUA HANG (2)

CAC HINH THUC CONTENT KHAC NHAU TAC DPONG DEN CAC GIAI POAN MUA HANG NHU THE NAO?

B User review
B Branded content
B Expert content

GIAT DOAN 1 GIAI DOAN 2 GIAI DOAN 3
Lam quen v6i san phdm Lién két vi san phdm Quyét dinh mua hang

-> Expert content cd gia tri tac dong cao nhat trong ca ba giai doan mua hang

*  85% khdch hang thuong xuyén tim ki€m thong tin gid tri tir bén thi ba trudc khi mua hang
* 69% doc danh gia tir bén thirba uy tin trudc khi mua hang

* 67% tan thanh rang danh gia tir bén thir ba khién ho tu tin khi mua hang

CAC HINH THOC CONTENT (O TAC DONG KHAC NHAU LEN MOI NHOM SAN PHAM

san pham phiic tap 3 San pham trai nghiém
* Expert content tac dong dén giai doan 1&2 l6n nhat L1« User content c6 tac dong I6n nhat trong
* Branded content tac dong dén giai doan 3 I6n nhat (a3 giai doan

User

experiences



M 6 SAI LAM CHET NGUOT KHI LAM CONTENT MARKETING (1)

Khao sat trén doanh nghiép cho thay:
1. 93% doanh nghiép khéng c6 muc tiéu content ré rang
e Thuc té: Pa s6 cac doanh nghiép dang lam content theo hudng tu phat. khéng c6 plan va muc tiéu ro rang, chinh
vi thé viéc do dat, cai thién noi dung kho c6 thé thuc hién. Doanh nghiép bj vuéng vao vong tron ludn quan.
e (ai thién: Xay dyng muc tiéu ro rang, chi tiét. Pat cau hoi xem thir nao doanh nghiép ban muén dat dugc? Néu
qua kho khan hay nho dén nhimg bén c6 dich vu Content marketing, ho sé tu van cho ban mdt ké hoach dai hoi,
rd rang.

2. 60% khong c6 ndi dung chat lugng
e Thuc té: Doanh nghiép c6 thé a do thi€u nhan sy, kinh nghiém dé c6 thé cung cap noi dung tét trén nhiéu kénh.
Vi vay viéc cat xén tur thong tin trén mang va danh vao s6 lugng nhiéu hon chat lugng la 1 viéc thuong nhat.
* (ai thién: Pung di dai tra vai content, chat lugng ludn la tiéu chi s6 1. Khong nén qua chu trong vao san phdm
hay thuong hiéu, hay da dang noi dung va khién n6 hap dan vai nhiéu chi dé khac nhau.

3. 56% phan phdi ndi dung sai kénh
e Thuc té: Cac doanh nghiép hién dang loay hoay voi kénh phan phéi va ho thuong gidi quyét bang viéc danh hau
hét thoi gian tap trung cho cac kénh ho c6 san.
e (ai thién: Piéu tra cho thay cac kénh thong tin tir doanh nghiép Ia it hiéu qua nhat, vi thé hay da dang vai cac
kénh tir hé théng bén ngoai. Pién hinh nhu dich vu cia Admicro, khong chi cung cdp vé giai phap content dai
han, Admicro con c6 kénh noi dung da dang, phit hgp v6i yéu cau khach hang.



M 6 SAI LAM CHET NGUOT KHI LAM CONTENT MARKETING (2)

4. 40% khong cung cap da ndi dung

e Thuc té&: Khi nhimg doanh nghiép nhan dinh dugc rang n6i dung chat lugng Ia thiét yéu thi mot van dé gap phai
d6 1a ho luon thiéu thoi gian dé co thé cung cdp du ndi dung chdt lugng. Viéc quan Ii thoi gian t6t cho mot ké hoach
content marketing dai hoi la can thiét.

* (ai thién: Lén lich Ién bai! Khi lap k& hoach content marketing, lich Ién bai 1a can thiét vi ban sé khong thé biét
ban can bao lau dé c6 mot ndi dung chat lugng. Thém nira, dimg chi phu thudc vao nhan vién noi bo, hay tim dich vu
bén ngoai dé luon dam bao tién do.

5. 35% Khong c6 déi tugng muc tiéu
¢ Thuc té: Doanh nghiép khong xay dung khach hang muc tiéu cho content ctia ho thi lam sao doanh nghiép biét
minh nén viét gi dé thuyét phuc ho? Hoac doanh nghiép c6 xay dung d6i tugng muc tiéu nhung lai qua dai tra. chung
chung dan dén viéc “dan gdy tai trau” vi nhom khach hang muc tiéu qua da dang dé cung thdm thdu 1 noi dung.
 (ai thién: Xay dung cho méi nhom khach hang 1 d6i tugng muc tiéu, va voi mbi nhom hay xay dung mot con
nguoi that dé biét ho lam gi va suy nghi ra sao?

6. 29% chi giao tié€p mot chiéu

e Thuc té: Nhiéu doanh nghiép dang lam content marketing theo kiéu giao ti€p mgt chiéu, chi cung cdp nhimg ngi
dung ban nghi khach hang muén nghe ma khéng quan tam dén v kién phan héi tir khach hang.

 (ai thién: Hay dam bdo content marketing ctia ban khong phai la mot bai phat biéu ban nghi la rat tuyét nhung
khong hé biét khach hang ban nghi gi. V6i nhimng cong cu do kiém, hay xem xét phan héi ctia khach hang, néu c6 thé
tryc tiép tiép xuc dé hoi vé phan hoi.



B XU HUONG TIEP THI TRUC TUYEN 2014 (1)

LUONG NGUOI DUNG MOBILE CHAU A NGUON TRAFFIC
(2013) CUA CACTHIET BI DIDONG
= e 21%
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=N N ANDO MAY TINH BANG
() @ - 77.8%
SN’ 2 TRUNG QUOC D|EN THOAI
m =8 INDONEDIA
g ' VIET NAM
20 TRIEU '
TACDONG CUA QUANG CAO MOBILE o 4 ,6G|6 TRONG NGAY DUNG CAC PHUONG TIEN

39%

(65U LUA CHONTGT HON l - 35%

I 35% [ﬁ 5%
BIET THEM THONG TIN MO
=1 R
22% _
o TIM BUQC SAN PHAM GAN NOI 0 E - REZ
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B XU HUONG TIEP THI TRUC TUYEN 2014 (2)

QUANG CAO TU NHIEN TREN MOBILE

TRAINGHIEM MOI : DAC BIET HIEU QUATREN
TAC DONG HIEU QUA HON DEN MOI TRUONG DI DONG.
NHAN THUC VA Y DINH MUA

SAN PHAM TIEN PHONG TREN THI

TRUONG: SPONSORED BOX
CUA

HANG CUA NGUOI XEM. I

QUANG CAO TVC ONLINE

KET HOP ONLINEVIDEO VA TIVI ADS

ol + Ly

£ GIATANG HIEU QUA MARKETING
1 GIAM CHI PHI

M CAC CHi 56 DO LUONG HIEU QUA QUANG CAO CAO

90%

NGUGI DUNG INTERNET VIET XEM VIDEO

XU HUGNG MO:
QUANG CA0 IN-STREAM VIDEO

HIC0>) Ot L2
Ui NOI DUNG &7@&7@@ TYLE CLI(E(CUA“
S oneThuons PP BANNER T(Iég;) NTHONG
TY LE CLICKTREN

SO LUGNG HIEN THI (CTR)
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B XU HUONG TIEP THI TRUC TUYEN 2014 (3)

SOCIAL MARKETING

: QUANTRONG ----------nnnnvn KET HOP SOCIAL MEDIA VA SEO
: : PHAITRUYEN TAI DUNG NOI DUNG : GIA TANG HIEU QUA CHO CAC NO LUCTIEP THI
: :  DENDUNG NGUDI DUNG. - BANG NOI DUNG (CONTENT MARKETING)
¢ TTTTTTTTTTmmmmmmmmmmmee e TAORA CAC LUOT TRUY CAPTU NHIEN
: DEN FANPAGE.
Ti LESU DUNG CUA CACMANG XA HOI <CEERRETTEE PP PP PP PP
1.20% 4.00% 7.84% 7.64% 22.13% 33.39% 54.73% 98.79%
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M XU HUONG TIEP THI TRUC TUYEN 2014 (4)

CONTENTIMARKETIN G o e e e e e e e e e e e e e e s e e e et el

B2C MARKETER TAI KHU VUC BAC MY B2CCONTENT MARKETING SPENDING

(OVER NEXT 12 MONTHS)
1 DUNG CONTENT
90% MARKETING

60(y LEN KE HOACH TANG NGAN SACH 10% '
0 HAUTUCHO CONTENT MARKETING /

45%

2%
CONTENT MARKETING SE RAT DUOC UU Al: 28%
B CONG CU D0 BAT VA PHANTICH CONTENT MARKETING RA B0 .
B4 CONG VIEC VA CHUC VU MOI VE CONTENT MARKETING: G1AM BC ® Increase @ Decrease © Remainthe Same
CM, CHUYEN VIEN CM, ... ® Unsure @ Significantly Increase

' KHACH HANG TROTHANH CONTENT MARKETER VI VIEC BRAND
MO GOI KHACH HANG XAY DUNG CONTENT GIATR| CHO SAN PHAM
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